POLITICS, PERSUASION AND PUBLIC OPINION
HAMILTON COLLEGE, SPRING 2006
INSTRUCTOR: MACK MARIANI
PAPER #1

Due date: This assignment is due in class on Tuesday, February 7th. 

Assignment: Write a short research paper that describes the use of narratives by a contemporary (or historical) political party or campaign.  What was the candidate/party's chosen narrative?  How did the candidate use this narrative to get voters to identify with him/her/the campaing? What strategies were used to make this narrative the defining narrative of the campaign?  How did the opposing candidate/party combat this narrative?  Was the narrative successful?  Why/why not? 

NOTE 1: You cannot select the 2004 Presidential Election race.  

NOTE 2: Please run your selection by me via e-mail.  

NOTE 3: This is a research paper, so you are expected to do some, er, research.   That means research a campaign.  If you choose a local or state campaign (e.g., a state referendum to block gay marriage, a ballot proposition, a state, local or congressional race) you should look to the paper of record for that political jurisdiction.  The New York Times/Washington Post are great sources, generally.  The National Journal, Roll Call and Congressional Quarterly are good sources for important congressional races and senate races, but information is not always easy to find.   For Presidential races, weekly news magazines are an easily accessible source for campaign analysis (as well as National Journal).  There are always a number of books that come out following a presidential campaign, so those would be fine too.   If you wish, you may also select a 2006 campaign (PA or NY Senate race?  A local race?) that is already underway.   

NOTE 4: The syllabus says 3-5 pages.  I doubt anyone can do a good job of this in 3 pages, so my advice is to aim for 5 (or better yet, 4 really, really good pages). 

